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ARNO Design 

Sto AG 

Farbe - Ausbau & Fassade , Cologne, Germany

Sto is renowned as the market leading supplier of high quality renders and external wall insulation systems to the construc-

tion industry. The company also specializes in products that cover a wide range of construction needs, such as façade and 

interior paints. Sto AG was awarded the “Top 100” seal of quality for outstanding innovation management in the area of 

façade design, as one of the 100 most innovative German enterprises in 2006 and 2007. This was the motivation behind 

Arno Design’s intention to try new tracks in the façade design for the exhibition stand at the “Farbe - Ausbau & Fassade 

2007” exhibition. 

The booth was completely designed in the colors that make up the brand image; white and yellow. Transparent thread cur-

tains gave the space a compact appearance, as well as one of exclusiveness and intimacy, while at the same time allowing 

visitors to easily enter to see and explore what was inside. 

Information and catering areas were laid out as independent modules, the fl oor area of which exactly corresponded to 

the yellow bar of the Sto logo. This succinct element also provided color and form for the side walls and presentation 

elements of the stand. 

Podiums were equipped with laptops where visitors could sit on stools and fi nd out more about the company products. 

All around the stand screens also showed images depicting the company’s product range and philosophy. Poufs, again in 

the company’s trademark yellow, were scattered about the space, allowing people to rest their legs and remain within the 

boundaries of the stand and within sight of the informative screens. 
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Podiums were equipped with laptops where visitors could 

sit on stools and fi nd out more about the company prod-

ucts. All around the stand screens also showed images 

depicting the company’s product range and philosophy. 

Poufs, again in the company’s trademark yellow, were scat-

tered about the space, allowing people to rest their legs 

and remain within the boundaries of the stand and within 

sight of the informative screens. 
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