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featured in the products displayed, 
Arno’s project team, lead by Hagen 
Pallman, built three open-fronted 
rooms along one side of the main 
booth, giving staff more privacy when 
talking to customers. Two of these 
rooms were decorated with selected 
snowboard products and bold wall 
illustrations – ranging from a fist 
smashing through the wall to the 
face of Iggy Pop – likely to appeal 
to young snowboarders. The third 
room showcased an innovative rental 
shop system by Wintersteiger. In 
the main display area, Arno Design 
used stepped platforms of differing 
heights to exhibit a fuller range of the 
Flow collections. Positioned among 
the displays were flat screens with 
detailed information about the boards, 
bindings and sets. Topping off the 
booth was a colossal fabric structure 

suspended above the presentation area. 
Printed with dramatic snowboarding 
action shots, it acted as a beacon, 
attracting visitors’ attention from afar. 
 
ARNO DESIGN is located in Munich, 
Germany. The firm, founded in 1994, 
designs and realizes trade fair stands, 
showrooms and shops worldwide. 
Efficiency and ecology are keywords 
in every concept. Managed by Peter 
Haberlander, Mirka Nassiri and Claus 
Neuleib, Arno Design is one of six 
companies forming the Arno Group.

Young and dynamic are words 
that perfectly describe Flow 
Snowboarding, one of the world’s 
leading manufacturers of snowboard 
bindings, boards and boots. For ispo 
2009, the brand asked Arno Design to 
craft a trade fair stand that portrayed 
the brand’s characteristics. Flow also 
requested a focus on its team riders, 
Antti Autti and Scotty Lago, and 
the collections they have endorsed. 
Working with the range of colours 
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Snowboarding action shots and snowscapes were printed on a fabric structure that defined the central presentation area.

Products were grouped together on platforms of different heights, creating alternating perspectives.

As well as featuring product displays, the side booths provided space for socializing and were furnished with seating elements and listening posts.

Three themed rooms, styled by Debus-Chevallier, were positioned along one side of the stand.
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