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Floor: Walnut parquet, white glass and 
white-painted chipboard with a lightly 
textured Minipearl finish
Wall: MDF, aluminium framing and Plexiglas
Ceiling: Fabric
Lighting:  Halogen spotlights and pendants 
with fabric lampshades
Furniture: Foamed-plastic geometric 
elements and seating

ToTAl flooR AReA (m2)

1028

Focused primarily on the design and realiza-
tion of trade-fair stands, Arno tries to inject 
its projects with a strong appeal to the senses. 
Implementing a variety of materials that create 
new and unexpected impressions of the brand 
involved, the designers at Arno see product 
presentation as the core of each stand they 
conceive and build.

Arno Design
Munich, Germany
www.arno-design.de
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Welcome to Blum! Keeping the brand’s 
1028-m² space coherently connected 
both visually and physically, a glossy 
orange rectangular arch capped  
with the corporate logo beckoned to 
fairgoers at Cologne’s 2007 Interzum 
furniture-supply fair. The arch, which 
intersected the horizontal beam of 
a twin entrance to a second interior 
space, separated the Blum stand from 
the rest of the fair like a corporate 
gateway to Disneyland. Wrapping the 
outer walls of the stand and dissecting 
a white wall to the rear of the interior, 
the company logo and slogan –  
a graphic representation of the physi-
cal structure – appeared in succession 
on a bright band of orange. Positioned 
just outside the stand, a cluster of 
poufs gave visitors a view – in between 
passing traffic – of the other half of the 
spacious structure, a walled enclosure 
interrupted only by the entrance. A mix 
of orange partitions and illuminated 
walls featured in the main space, which 
was further highlighted by a bar area, 
generous display zones, model rooms 
and a visitors’ dining area furnished 
with white tables and chairs.  
The world market leader in mounting 
and fitting systems for kitchens and 
furniture, Blum’s tagline – ‘perfecting 
motion’ – is an apt description of both 
product line and trade-fair stand.
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